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A Study on the Consumption Status and Preferences of Home Gardening
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Abstract

With the rapid urbanization in megacities, home gardening has attracted city residents’ attention to relieve stress and improve the
living environment. In this study, we conducted an online questionnaire survey to analyze the consumption status and preferences
of home gardening in Shanghai. Results showed that: (1) Citizens had a keen interest and high level of engagement in home gar-
dening, which had become a part of their daily consumption. The primary reasons for the consumption were “personal preference”
and “beautifying the home environment”; (2) Plants with high ornamental value and freshly cut flowers were the most famous
horticultural products, and consumers valued product quality; (3) Demographic factors such as gender, age, level of education,
occupation, and household annual income were associated with the level of engagement in home gardening. There was also a sig-
nificant correlation between the level of engagement in home gardening and the preferences for horticultural products. Based on
the consumption status and citizen’s preferences towards home gardening, this study provided suggestions for the development and
improvement of home gardening from various aspects, including the cultivation of new and superior plant species, improvement of
the quality, supply structure, and channels horticultural products, as well as the promotion of home gardening.
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Tab. 1 The demographic characteristics of respondents in the questionnaire survey

AR it TN
Demographic characteristics Variables Number of participants
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HEA @ 496
<18 % 6
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Tab. 2 Spearman correlation between home gardening related behaviors and demographic factors

RKEEZHEXITH gl TR BAEKX SHERE BRWY REFIA
Home gardening related behaviors Gender Age Living district  Education level Occupation Annual household income
i AR GRS, S R EZrA ' -0.084%  -0.094* 0.047 0.020 -0.027 -0.031
WEFET . AR ERIR 2 0.040 0.070 -0.018 0.009 -0.041 -0.027
XHESLAE T . ARG R 2 -0.022  -0.128%** -0.025 -0.074 0.038 -0.064
N B 207 B o 2 0.011 -0.076 0.032 0.114%* -0.033 0.064
BRI TR A 0.009 -0.019 0.040 0.069 -0.119%* 0.201%*
KPR 0.042 0.175%* -0.005 -0.046 0.075 -0.007
T JEAE 5 2 T A AE B et 1] 2 -0.025  0.230%* -0.016 -0.146%* 0.135%* 0.112%*
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®3 REEZREFSAOFERXESTHEEMPE (FHRK)

Tab. 3 P-value of the correlation analysis between home gardening preferences and demographic factors (chi square test)

RERZIRT 4 A1 FHE BEX ZHERE Rk RKEFRA
Home gardening preferences Gender Age Living district Education level Occupation Annual household income

B WA Y I R 25 B R 0.023* 0.537 <0.001%** 0.237 0.437 0.700
FKRE R LA SL kIR 0.596 0.021* 0.012* 0.633 0.072 0.928

WL 2 B 0.897 0.745 0.971 0.178 0.742 0.658
(A 27 7 2 0.006%* 0.807 0.858 0.492 0.974 0.998

R IR By 2 2 0.726 0.358 0912 0.907 0.673 0.224
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R I S54 1 2 0.170 0.064 0.103 0.418 0.198 0.687
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F4 FKEEZTASEZHREXKSTHEEEPE (FHRRE)

Tab. 4 P-value of the correlation analysis between home gardening related behaviors and consumption preferences (chi square test)

RERZHAXTH' BEFNEZ-RER | RENEZSRER RIFHITEY) KB RIFHNEEER
Home gardening related behaviors Preferred characteristics ~ Preferred product types Preferred plants Preferred purchasing routes
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Tab.5 Spearman correlation between product quality and home gardening related behaviors
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