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Study on Tourist Preference and Its Spatial and Temporal Characteristics
in Xihuaiyuan Village Based on Social Media Data

5 & TEE SH:

GAO Jing' LI Jiani FENG Yaru

CRIFHL TR AR, AR 030024 )
( College of Architecture, Taiyuan University of Technology, Taiyuan, Shanxi, China, 030024 )

m =

BEEERET- LA B, HE S B2 Al F AR SO AN N R B O, WA LA A T S i Ui
AER BRI, DIORIETITS R B PU A AR 4, Sl BRI A T SCART T R 8 3
SR TR RS U AP RN 28 AR E . GARARIT - (1) W PRI S0l A i 26 B AR B 22
HIPEROE, TR SO 8, AR AR GHAR, BRI R, BIARBEE. (2) ML, iRz
AEHIE, I AEPZRIRERAAE 5 2SI L, IR AR IR P I IR SAE . SRR DRI
B, Wtk AERONSESCIEYTIRIZ I, Falirdk ; 858 WHEHR YOG 8, RIHRESE S, TR
BB S NIRRT, MR E .

KeEin

PAVRIERT 5 SRS AT 5 1SS HEARIE 5 ST 5 2 HRAE

Abstract

With the popularity of smartphones, the number of travel guides and photos posted by tourists on social media has soared,
becoming an important data source for studying the characteristics of tourist destinations from the perspective of tourists. This
study takes Xihuaiyuan Village as the research object and analyzes the landscape preference and spatial-temporal distribution
characteristics of tourists through photo-visual content analysis, text analysis, and kernel density analysis. The results show
that: (1) The types of tourists’ preference for the landscape of Xihuaiyuan are art wall painting and pastoral scenery, while the
attention to cultural activities and life experience is low. (2) In terms of time, tourism is affected by the flowering period, show-
ing the peak characteristics of two seasons in one year; in the spatial distribution, the hot spots of tourists are rape flower field,
art wall painting area, and powder Dai grass field, and the tour line is single. The research suggests strengthening the excavation
of cultural resources and enriching the tour lines, arranging festival activities in combination with festivals to enhance tourism
competitiveness. The research results are helpful for suburban villages to clarify the direction of resource utilization and pro-
mote the activation of the tourism industry.
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Fig. 3 Nuclear density analysis of tourists’ interest points in Xihuaiyuan Village
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