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The Influence of Landscape Elements on the Charm of Nanjing Traditional

Commercial Street

EFIE NRX EMER

ZHAN Fangzhi LIU Haotian WANG Chengkang*

E2mE:

UEBAHLRZAR—RAEEFESME "B TINE-TAD TR RBHESMASICRIBAR" (RS : 18YJCZH167)

IHEERARITY (BARZES) IE (JRS : BK20190751)
BRI AZAZECFNRER " SMBR S A BRI

CESHHS: 1000-0283 (2020) 04-0063-06
DOI; 10.12193/j. laing. 2020. 04. 0063. 010
FESZES: TUBE6

SCHRARIARD: A

WrisEHR: 2019-12-06

EEEHA: 2020-01-09

EFIE

199784 /& / ILPRIEH A / Rl
KPR/ HRAEANSEMNL S
it (B9 210037)

PUEES

199744 / B /LA REA / Rk
WAZTER/ TR B RS EHIAL
Sigit (Fa5t210037)

ERE

198644 / B/ SIHERA / Ht/
R K ST, TSR/
RABAHREEAHML 5E (B
210037)

*1B(S1E& (Author for correspondence)
E-mall: chengkangwang@njfu.edu.cn

wE

Bl EBHECRAEEEVENEN—NERER. AMRNERTEEBLEANR
MR, NEEFRELEL ATERHSNE NG, ERRRTRS T DS RRL ST
ERSURET. FREIN : R D SUEFHRIE S ml B EBIRRIER,
HPSOE e EEELEBHEZNER. BEAZBETHLETSEMRNHE
BHRVER, NRARK. MRAREMIE NS AN SRR OIERR. &5
EEPARINER, SEFEIEHNSIEHR LR

ES: 4]

EEBlE; BHE; SNER; BFoi; KREK

Abstract

The attractiveness of commercial streets has become an essential indicator for measuring the value of
commercial streets. This study takes Nanjing traditional commerclal streets as the research objects, and from
the perspective of tourists, analyzes and summarizes seven landscape factors such as landscape sketches and
classical architectural elements that affect the charm of traditional commercial streets. The results found that
the extracted seven landscape factors all had a positive effect on enhancing the charm of traditional commercial
streets. Among them, landscape sketches were the landscape elements that had an enormous influence on
the charm of traditional commercial streets. Most of the tourists focused on the participation and viewing of
commercial streets but paying less attention to practical landscape elements such as lighting systems, signage
systems, and functional sketches. Finally, based on the results of investigation and analysis, suggestions are
made for the landscape design of traditional commercial streets.
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